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Structure of the 2-year (4-semester) P.G- Course in Journalism & Mass communication


Semester-1
	Paper
	Paper Code
	Paper Content
	Marks
	Total Credit

	
	
	
	Theo
	Prac
	

	1.
	JMC-21201A
JMC-21201B
	 Mass Communication 
 Specialized Field Of Communication 
	100
	_
	8

	2.
	JMC-21202A
JMC-21202B
	 Reporting 
 Editing
	50
	50
	4+2=6


	
	
	Total
	150
	50
	14




Semester-2
	Paper
	Paper Code
	Paper Content
	Marks
	Total Credit

	
	
	
	Theo
	Prac
	

	3.
	JMC-21203A
JMC-21203B
	 Radio 
Television
	50
	50
	4+2=6

	4.
	JMC-21204A
JMC-21204B
	 Film
 Video
	50
	50
	4+2=6

	5.
	JMC-21205A
JMC-21205B
	 History of Journalism
 Contemporary Media Related Issues
	100
	_
	8


	
	
	Total
	200
	100
	20




Semester-3
	Paper
	Paper Code
	Paper Content
	Marks
	Total Credit

	
	
	
	Theo
	Prac
	

	6.
	JMC-21206A
JMC-21206B
	Public Relation
 Advertising
	50
	50
	4+2=6

	7.
	JMC-21207A JMC-21207B
	 Communication Research
 Dissertation
	50
	50
	4+2=6

	8
	JMC-21208A
JMC-21208B
	 Special Paper
	50
	50
	4+2=6

	
	
	Total
	150
	150
	18




Semester-4
	Paper
	Paper Code
	Paper Content
	Marks
	Total Credit

	
	
	
	Theo
	Prac
	

	9.
	JMC-21209A
JMC-21209B
	Traditional & Advanced Media
 Media Ethics & Media Laws 
	75
	25
	6+2=8

	10.
	JMC-212010A
JMC-212010B
	Special Paper
	50
	50
	4+2=6

	
	
	Total
	125
	75
	14






SEMESTER- I

 Introduction to Communication:
 Mass Communication 

Module1: Communication- 
History, Definition & functions, Impacts on Society 
Module2: Types of Communication, 
Different Types of Communication, Its characteristics, Differences between them, their use in human society, Characteristics of Mass Communication as a process, Means of Communication
Module3: Mass Media in India
Definition of Mass Media, Different types of Mass Media in India, their Characteristics and significance in Indian Culture, 
Module4: Theories and models of Mass Communication
Concepts and models for Mass Communication, Theory of Media and Theory of Society, Mass Communication and Culture. New Media- New Theory, Normative Theory of Media and Society, Sociological Theory, Marxist Theory of Media, Critical Analysis of Dominant Paradigm
Module5: Effects
Mass Culture, Mass Society, Mass Audience-their definitions and characteristics, Audience theory and Research Traditions, Audience Formation and Experience, Processes and Models of Media Effects, Socio-cultural Effects, News, Public opinion and Political Communication
Module6: Epilogue
The future of Mass Communication, Information & Knowledge based Society, Media and the Globalization.

 Specialized Field of Communication    

Module1: What is Communication?
Communication Process, Means of Communication, Use in Different Fields in Different Perspectives
Module2: Use of Communication in Different Fields
Different Types of Communication, - brief description, Characteristics, Objectives
Module3: International Communication
International Communication-Definition, Its usage, Characteristics, Its Significance, Its Impact on Indian Society,  
Module4: Science and Technology Communication 
Science and Technology Communication -Definition, Its usage, Characteristics, Its Significance, Its Impact on Indian Society, Role of Media in Science and Technological Communication 
Module5: Development communication
Development communication- Definition, Significance, Role of Development Communication in Participatory Democratic Process, Its Impact on Indian Society, Role of Media in Development Communication
Module6: Environmental Communication
Environmental Communication-its modern Trend, New Scopes, Objectives, Characteristics, Role of Indian Media in Environmental Communication
Module7: Health Communication
Health Communication- its modern Trend, New Scopes, Objectives, Characteristics, Role of Indian Media in Health Communication
Module8:  Folk Communication
Folk Communication- its cultural root, Use in third world Countries, modern trend, Objectives
Module9: Corporate Communication
Corporate Communication- Definition, Significance, Role of Corporate Communication in Participatory Democratic Process, Its Impact on corporate sectors in India
Module10: Visual Communication
Visual Communication--Definition, Its usage, Characteristics, Its Significance, Its Impact on Indian Society
Module11: Rural Communication
Rural Communication- Use in third world Countries, modern trend, Objectives, Role of Indian Media in Rural Communication, Its Impact on Indian Society
Module12:  Urban Communication
Urban Communication- Definition, Its usage, Characteristics, Its Significance, Its Impact on Indian Society, Role of Media in Urban Communication 
Module13: Different Types of Communication-Its Usage in Indian Perspective, Objectives, Definition and Significance
NGO Communication, Women and Media Communication, Political Communication, Administrative Communication, Business Communication, Social Communication, Digital Communication, Satellite Communication 

Print Media:
 Reporting 

Module1: Definition and concepts of news
News, News values, Objectivity, Elements of News
Module2: Sources of News
Reporter, Chief reporters, News beats, News Sources, Special Correspondent, Bureau Chief
Module3: Specialization in Reporting 
Reporting for women and children, Science, Sports, Entertainment etc. Objective, Interpretive and investigative reporting, 
Module4: Interview
Principles of Interviewing, Preparation, Guidelines, Different Types, Basic Knowledge for taking Interview
Module5: Online reporting
Online reporting- emerging trend, features, significance 
Module5: Feature
Definition, Characteristics, Writing Style, Different Types of Features
Module6: Opinion Piece
What is Opinion piece? Different Types: Column, Letters to the Editor, Editorial, Review, Column-Types and Styles, Syndication, Editorial Writing-types and style, Review-Writing style, Letters to the Editor
Module7: Yellow Journalism 
Yellow Journalism- History, Trend, Impact of it in Journalism
Module8: Photo Journalism
Photo Journalism- its features, Qualities, duties and responsibilities of a Photo-journalist, Different Types of Photo, News Photo Production
Module9: Web Journalism
Web Journalism, Emerging Trends, Qualities of a content Writer, Impact on World Journalism
Module10: News Agency Reporting
News Agency- Its Definition, activities, special features, Difference between Agency Reporting and Media Reporting, Different News Agency Service

Practical- Report Writing (Regional, National and International), Editorial Writing, Review Writing, Feature Writing, Column Writing, Post-Editorial Writing, Anchor Story Writing, Investigative Story Writing, Human Interest Story Writing, Agency copy Writing, Letters to the Editor (All writing must be done in computer without using paper and pen)

EDITING

Module1: Editing
Definition, Objectives, Principles of Editing
Module2: Different Functionaries of Editorial Department 
Editor, News Editor, News Coordinator, Chief Sub-Editor, Sub-Editor- duties, Responsibilities and qualities
Module3: Headline
Headlines: types and characteristics, Use of Headline, Objective
Module4: Different Components of Editing
Typography, Lead writing, Proof Reading, Copy Testing, Editing agency copies
Module5: Preparation of Newspaper Page  
Page planning, Layout; different types and general principles, Computer editing and page designing 
Module6: Photo-editing
Photo editing- different styles, processes, Duties and Responsibilities of Photo Editor, Modern Trends
Module7: Means of Page Lay-out
Use of graphics and illustrations, Use of info-graphics-blurbs, Use of cartoons, 
Module8: Editing trends
Magazine editing, Recent trends in editing and layout, Web editing

Practical- News compilation: Developing stories and Follow-up, Copy Editing (Both in computer and manual), Page Planning (Both in computer and manual), Proof Reading, Agency copy editing, Photo Editing using computer software, Making a Lab-journal (Compulsory) 


SEMESTER- II

 Electronic Media:
 RADIO

Module1: Radio-its Origin and Development
History of Radio, Development of Broadcasting system in India 
Module2: Different types of Radio Programme
Radio Feature, Newsreel, Radio talk, Rural Programme, Magazine Programme etc. Radio News
Module3: Concept of Radio Studio 
Radio Studio (News and Programme), Specifications, Radio Monitoring System, Audio Equipments
Module4: Organizational Structure
Organizational Structure of Radio Station- Governmental and Private in India
Module5: Radio Interview
Radio Interview, Different Types, Techniques of Radio Interviewing, Do’s and Don’ts 
Module6: Radio-writing
Writing for Radio- Talk, Feature, Report, Newsreel, Docu-feature, Drama and Special Audience Programme etc, 
Module7: Different types of Radio format
FM Radio, Community Radio, Ham Radio, Analog and Digital Audio Communication System, Satellite Broadcasting
Module8:  Audience Research Unit
 Audience Research Unit-Activities, Its utility
Module9: Foreign Radio Channels
Foreign Radio Channels- BBC, Voice of America, Satellite Radio Stations
Module10: 
Radio Jockey- its qualities, duties and Responsibilities, Modern Trend, As a profession future of Radio Jockey in India

Text Book -- Text Book—Digital Broad Casting – Jitendra Kumar Sharma Author press, 2003.
Ref. Book –Lectures On Broadcast Journalism – P. K. Ravindrnath.Author Press-2004

Practical- Radio Writing- Talk, Feature, Newsreel, Radio drama, Interview, Report, OB Programme, Radio News Reading and Anchoring, Radio Announcement, Making a Radio Capsule (Compulsory)
Necessary  Software—Sound Forge  ( Latest Version ) , Cool Edit , File Converter.

Television 

Module1: Television-its Origin and Development
History of Television, Development of Television in India, Television and Indian Society
Module2: Different types of Television Programme
Different types of TV Programme- TV Documentary, TV News, Tele Serial, Tele Film, TV Feature, Magazine Programme, TV Show etc.
Module3: Concept of Television Studio 
Television Studio (News and Entertainment), Specifications, OB van, Editing Console, Online Editing, Video Equipments, different types of TV camera, OB van 
Module4: Doordarshan vs. Private TV channels
Television- Private and Governmental Control
Module5: TV Interview
TV interview, Different types, Techniques of TV Interviewing, Do’s and Don’ts, Vox Populi, Imaginary Line
Module6: Television-writing
Writing for Television- TV News, TV Documentary, TV Feature, Telefilm, Television Reporting 
Module7: Television Shots 
Different types of TV shots- impact of TV shots, Significance of every TV shots, Use of TV shots 
Module8: Organizational Structure
Organizational structure of Television Station – Governmental and Private
Module9:  Different formats of Television Channels and television programmes
OB Programme, Piece 2 Camera, TV Capsule, Cable Television, IPTV, SITE, Satellite Television, 24 Hrs News Channels- India and Abroad, 24 hrs Entertainment Channels, 
Module10:  Audience Research Unit
Audience Research Unit-Activities, Its utility, TRP, DART
Module11:  TV Presentation
TV Presenter- their duties, responsibilities and Qualities

Text Book – Television  Critisism –Victoria O’ Donnell, Sage 2007
Ref. Book—The Elderly & Television Viewing – Abani Maniar & Prof. Uma Joshi Auther press.

Practical- Script Writing for Television, News Reading and Anchoring, Television Programme Presentation, Audio Visual Presentation-10 minutes (Compulsory)
Necessary Software –Adobe Premire –Pro , Pinnacle Studio (Latest Version ) Adobe Photoshop ,CS2, Sonny Vegus , Macro –Media , Flash—Player , Flash Prog. 


Visual Media:
FILM

Module1: Film-as a Medium
Film as a medium of Mass Communication, History of Documentary and Motion Pictures
Module2: Basics of Film
Visual Literacy, Language of Film, Montage, Basic Visual Media Production, Writing for visual Media
Module3: Location
Location-Duties and responsibilities of Location Manager, 
Module4: Production
Role of Production team, their activities and responsibilities 
Module5: Director
Direction, Creativity, Duties and Responsibilities of Director
Module6: Means of Film Production
Lighting and Exposure, Different types of Light, Basic shots and terminology, Narrative Styles, Fictions, Post –Production, Editing, Editing Suit, Dubbing, Laying Tracks, Mixing of Sounds, Use of Digital Technology in Film, Digital Film Making, White Balance, Basics of Film Production and Direction, Making Budget of a Cinema or Documentary
Module7: Role of Music Director in Film
Recording Narration, Collection/Recording Sound Effects and Music, Duties and Responsibilities of Music Director in Film
Module8: Categorical Film
Community oriented Indian Films, Cross-cultural cinema, New wave Neo Realism Cinema 
Module9: Censorship
Censorship and Film- Ethical Guidance- Different Types of Film according to Film Censorship Board
Module10: Film, literature, social effects and Modern Trends
Film and literature, Film and culture, Film and Soap Culture,  Film and Music, New wave Neo Realism Cinema- Major filmmakers, Major National and International Films, Recent Developments of Film of Developed and Developing Countries, Recent Trends of Bollywood and Regional Cinema, Animation Film. 


Text Book – The Oxford Handbook Of Film& Media Studies. –Robert Kolker , Oxford University Press, 2008.
Ref.Book—Our Films Their Films –Satyajit Ray. Orient Black Swan

Practical- Writing for Cinema, Making of a Film Script, Budgeting of a Commercial Film, Making a proposal for Documentary Film for NFDC, Short Film Making Minimum for 15 Minutes (compulsory)
Necessary Software –Adobe Premire –Pro , Pinnacle Studio (Latest Version ) Adobe Photoshop ,CS2, Sonny Vegus , Macro –Media , Flash—Player , Flash Prog. 
 Videography 

Module1: Video-as a Medium
Video as a medium of Group and Mass Communication, Video as a medium of Advertising and Public Relation and propaganda, Still Photography and Videography, History of Videography
Module2: Video Equipments
Video Camera –Different Types, Video Tape/Cassette-Classification, Light and sound, Pre-production and Post-Production, Audio equipments, Equipments for Videography
Module3: Video Editing
Video Editing, Editing Console, Tele- Serial Production
Module4: Studio for Video Production
Function of Video-Studio, Its specification, Characteristics
Module5: Different Video production Formats
Video Documentary Making, Tele Magazine Programme, Community Based Video Production, Video production in Local Cable Channel, Digital and Analog Video Production, Video Film, Music Video
Module6: Use of Video in Modern Communication system
 Use of Video in Interactive websites, Video-Conferencing
Module7: Video Production
Sounds and Special effects in Video Production, Video Parlour, Video Film Lab. 
Module8: Video Piracy
Video film and Piracy, Actions taken by Govt.

Text Book – Documentry 7 Display – Keith Bealtie Wallflower Press.
Ref. Book—In  The Track Of Mahatma; The Making Of A Documentry _A. K. Chettiar ,Orient Longman 2007

Practical- Writing for Video, Making of a Video-Film Script, Budgeting of a Mega Serial, Commercial Advertisement Making, Video House-journal Making, Music-Video Making.
Necessary Software –Adobe Premire –Pro , Pinnacle Studio (Latest Version ) Adobe Photoshop ,CS2, Sonny Vegus , Macro –Media , Flash—Player , Flash Prog. 

Context of Journalism:  History of Journalism 

Module1: Origin of Print Media in India and abroad
Origin of the Print Media in India and abroad, International Development of Press
Module2: Major Journalists of early phase
James Augustus Hickey, James Silk Buckingham, Baptist Church Missionaries of Serampore, Raja Rammohan Roy
Module3: Journalistic activities of Medieval India
Charles Metcalfe, Adam’s Gag,  Derozio and Young Bengal,  Iswar Chandra Gupta and Sambad Prabhakar, Keshab Chandra Sen, Hindu Partiot and Harish Chandra Mukherjee, Tattwabodhini Patrika, Bengal Spectator, Somprakash, Vernacular Press Act, 
Module4: Nationalist Movement and Indian Press 
The Statesman, Amrita Bazar Patrika, Jugantar, Sandhya, Bandemataram, Swadhinata, Surendranath Bandyopadhyay and ‘Bengalee’ The Hindu,The Ananda Bazaar Patrika
Module5: Involvement of eminent personalities in Indian Journalism
Mahatma Gandhi-as a Journalist, Marathian Journalism under the patronage of Tilak and Gokhle, Jawaharlal Nehru and Subhas Chardra Bose as journalist, Journalistic activities of  Rabindranath and Nazrul, Modern Review and Ramananda Chattopadhyay,Stalwarts of the 19th & 20th Century
Module6: Women’s participation in Indian Journalism
First Women Editor in first women magazine of India - Banalata Bandyopadhyay, Women’s participation in Indian Journalism in 19th century, 
Module7: Yellow journalism
Yellow journalism-its history-present form 
Module8: Development of News Agency
Development of News Agencies in India and abroad, Genesis and Growth of News agencies in India
Module9: Origin and Development of Foreign Press
History of British and American Press, Origin of the Print Media in neighboring countries
Module10: History of Radio, TV, Film and Online Journalism  
History of Radio and Television in India and abroad, History of Indian Film, History of Online Journalism,

Contemporary Media Related Issues 

Module1: UN and News Flow
Role and objective of UN, United Nations and its different Organs, Role of UNESCO in controlling World News Flow, Imbalances in International News Flow, Recent trends in the International flow of cultural goods and services
Module2: Recent Trends of International Journalism
Recent trends in International Journalism Models of International News Flow, Intercultural effects and Multiculturalism, International Diplomacy, Post Cold War effects in World Journalism 
Module3: India’s Policy Framing
India’s Foreign, Economic and industrial Policy, Indo-Pak & Indo-China relations, India's relations with other neighboring countries 
Module4: Regional Co-operations
ASEAN, SAARC, EEC, Other regional groupings
Module5: India in International Perspective
UNDP and India, India's nuclear policy, India and G-8, India's international agreements, Development Indicators in India and other countries
Module6: Policy regarding foreign affairs
Foreign Policies of USA, China, Russia, Britain, France and India in current perspective, 
Module7: News flow in Developing Countries
Role of International News Agencies in Developing Countries, Changing Economic and Political Scenario of Developing Countries, Use of Internet in International News Flow, 
Module8: Recent Trends of news flow in India in different sphere
National Politics and Contemporary Political Scenario in India, Convergence, Consumerism, Women and Mass Media, World Environment and Mass Media, Human Rights, Contemporary Socio-political issues and Current Affairs.

SEMESTER-III

 Persuasive Communication
Public Relations & Event Management 

Module1: Public Relation-concepts
PR-Definition, Objectives, PR: Publicity, Propaganda, and Public Opinion, History of PR, Growth as a communication function, PR as a management function, PR Principles, PR Counseling, PR and Advertising
Module2: PR Planning
PR Planning, Implementation, Research, Evaluation
Module3: Public Relation Officer
PRO-Qualification and function, Employee relations, Government Relations plus Lobbying, PRO and employee welfare, Publics in PR
Module4: PR Tools
Media Relations, Press Releases, Press Conference, Press Rejoinder, Press Communiqué, Ombudsman, 
Module5: PR in Public and Private Sectors
PR in India Public and private sectors- Characteristics, Differences, objectives
Module6: PR Organizations
PR agencies; PRSI, IPRA 
Module7: PR activities
Making of House Journal, Video House Journal, Corporate Films, Marketing Communications, Editorial Services Speech Writing, Development of Writing papers and Backgrounders, Organizing Exhibition, Fair, Press Tour, Other PR Tools
Module8: Special kind of PR
Corporate P.R, Financial PR, Pr and Management, PR for Hospitals, Charitable institutions, NGO, Political Parties, Crisis management, 
Module9: PR Ethics
PR Ethics- India and abroad, do’s and don’ts, guidelines
Module10: Recent trends of PR
PR and New Technology, Emerging Trends in PR, 
Module11: Event Management
Event management-duties and Responsibilities of Event Manager 



Module12: PR Research
P.R. Research- Goal Setting, PR audit etc. 

Practical- House journal Making, Slide Presentation, Organizing Mock Press Conference, Writing Press Releases, Press Rejoinder,  Press Communiqué, Backgrounders, Producing a short corporate Film
                                                                                                                                                                                                               Advertising & Campaigning 

Module1: Concept of Advertisement
Advertising, Definition historical development social and economic benefits of advertising, Criticism
Module2: Classification of Advertisement
Types of advertising, Consumer, Industrial, Retail, National, Trade, Professional, Social-Product advertising
Module3: Important Terminologies of Advertisement
Target audience, Brand positioning, USP, Advertising strategies, 
Module4: Advertisement Campaign
Appeals, Market and its segmentation, Sales Promotion, Creative strategy, Purchase proposition, Ad Campaign
Module5: Advertisement Making
Creative execution, Copywriting, Slogan writing, Ad layout, Use of software in print advertisement, Television Advertising, Story board, Radio Advertisement, Outdoor Advertisement
Module6: Pre planning in Advertising
Research in advertising, Advertising Agencies, Media strategy, Planning of AD budget for newspapers, magazines, radio, television, outdoor, Other promotional Media, Budget, Content of Ad, Surrogate Ad
Module7: Advertising in different media
Advertising and internet, advertisement in Television, advertisement in Radio, advertisement in Newspaper, Advertisement in outdoor media etc.
Module8: Ethics and Advertisement
Advertising and ethics, International Code of ethics, advertising and Law
Module9: Emerging Trends of Advertisement
Emerging trends and issues, National and International Ad in Newspapers, Magazines, Radio and Satellite Television Channels advertising, Changes of Advertisements 
Module10: Impact of advertisement on Society
Children, Women & Celebrity and Advertisement, Impacts of AD in society, Role of Advertisement in Financial Growth

Practical- Advertisement Story Board Writing, Display and Classified Advertisement Writing, Display and Classified advertisement Making using Computer Software (Corel Draw, Adobe Photoshop CS2),Planning and Organizing an Advertisement Campaign in Local area to promote Education, Health Awareness etc,(Group Work), Audio-visual Advertisement making (Compulsory) 

SEMESTER-IV

Media Communication 
Traditional & Advanced Media 

Module1: Origin and Development of Traditional Media
History of Traditional Media, History of Folk Media, Culture and Development of Ancient Society, 
Module2: Different Types
Different Types of Folk Media- Folk Song, Folk Dance, Folk art, Folk Drama, Folk festival etc.

Module3: Folk Song
Folk Song-Baul, Kartabhaja, Bhatiali, Bhawaiya,Kirtan and other folk and traditional Songs
Module4: Folk Dance
Folk Dance-Kathakali, Kuchipuri, Rananritya,Wardance,Chhou,Ballad, Bounritya etc., 
Module5: Folk Drama
Folk Drama -Alkaap,Gaajan, Gambhira,Tamasha etc.



Module6: Folk Art  
Folk Art- Patochitra,Wall Painting, Alpana etc., 
Module7: Folk Festival
Folk Festival- Shiber Gaajan,Bihu,Banbibi, Dakshinray, Shikar Utsav, 


Module8: Origin and Growth of Computer Communication
History and Development of Computer Communication, Analog and Digital Communication System, Digital Divide- Webcam-Ipod, Internet, 
Module9: Web-journalism
Web-journalism, Content Writing for Webpage, Satellite Communication, Digital Printing, SMS- communication, MMS, Bluetooth, WiFi, LAN, WAN, Socio-Cultural impact of Web-Communication
Module10: Modern Trends of Advanced Media
Graphics, 3D Animation,Interactive Website, Blog, Use of Traditional Media and Advanced Media in Communication System.
 
Practical- Folk Media Campaign on contemporary social issues – Health, Education, Science, Consumerism etc.,Blog making, Webpage Designing using Webpage Making Software     
                                                                                                      
                                              
Media Ethics & Media Management 
Media Ethics

Module1: Concept of Media Freedom
Freedom of Information, Philosophies of Media Freedom, Freedom of the Press with special reference to India 
Module2: Press Commissions in India
Press Commissions- terms of references, recommendations and implementations
Module3: Press Council
Press Councils- Press Council Act, Constitution, and Power and control, Media Council
Module4: Important Press Laws
Important Press Laws Defamation, Contempt of Court Act, Sedition, Official Secrets Act, Press and Registration of Books Act, Parliamentary Proceedings (Protection of Publication) Act, Office of Profit Act, Copyright Act, Drugs and Magic Remedies (Objectionable Advertisement Act), Working Journalists Act, Cable TV Act, Right to Information Act.2005, Codes of Ethics, Cyber Laws

Media Management

Module1: Concept of Media Management
Definition and Theories of Media Management 
Module2: Ownership
Ownership patterns of Newspaper in India and Abroad, Cross-Media ownership, Corporatisation, Recent trends of newspaper management and the effect of Globalization, 
Module3: Media Economy
FDI in media, Media economics, Different departments of newspaper, Dual economy of a newspaper, Circulation and advertising, Audit Bureau of Circulation and National Readership Survey, Readership Surveys, Use of online editions, 
Module4: Management for Electronic Media
Management of Electronic Media, Private Control, Public Control, Autonomous Model, Sources of Revenue of Electronic Media, TRP and Television Audience Measurement, DTH, Cable TV Regulation Act, Prasar Bharati Corporation, Organizational structure of Doordarshan and All India Radio, Different Private satellite Channels, Convergence










Communication Research

Module1: WHAT AND WHY COMMUNICATION RESEARCH
Introduction to the Field of Communication, Ethics and Research, Three Paradigms of Knowing, Making Claims, What Counts as Communication Data, Warrants for Research Arguments
Module2: HOW COMMUNICATION RESEARCH DONE
Survey Research, Experimental Research, Content Analysis, Descriptive Statistics and Hypothesis Testing, Inferential Statistics: Differences and Relationships, Conversation and Discourse Analysis, Ethnographic Research, Traditional and Interpretive Methods of Rhetorical Criticism, Critical Studies
Module 3: Quantitative and Qualitative Approaches to Communication Research
Different ways of Knowing, A concept Model of Assumptions, Ontological Assumptions, Theoretical Assumptions, Epistemological and methodological Assumptions, Application of Quantitative versus Qualitative Approaches
Module2:Module2:Module2:Top of Form
Module4: Steps in the Research Process
Identifying and analyzing the problem, Reviewing the literature, Formulating hypotheses or research questions, Selecting or developing Research Design, Writing a Research Proposal, Pre-testing the Research Design and collecting Data, Analyzing and interpreting data, Writing the Research Report
Module5: Data Collection: Sampling, Measuring, Questioning and Observing
Sampling, Measurement, Collecting Data by asking Questions, Collecting Data by means of observations, 
Module6: Procedures followed when applying a Research Design and interpreting Research Data
Research conducted in controlled environments, Conducting Research in semi-controlled environments, Conducting Research in Natural Environments, what to do with the Data, once collected, Ethical issues  
Module7: Research of Advertising, Mass Media Audiences and Mass Media Efficiency
Advertising message research, Audience analyses of print and broadcast media, Researching mass-media efficiency
Module8: Organizational and Development Communication Research
Environmental Monitoring Research, Social Audit, Researching Participatory strategies, Participatory action Research, Public Relations Audit, Communication audit
Module9: The Research Report
Thematic evaluation, Methodological evaluation, Contextual evaluation, Evaluation based on presentation criteria and credibility

Practical: Dissertation 
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